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ELECTRONICS

REACH CONSUMERS WHO BUY AND USE ELECTRONICS Target:
Age 25-54/HHI $50,000+
ME FIRST REACH AJIg)l-II;'?\ILCE Tend to be the First to Own New
Tend to be the first Electronic Products
to own new electronic products 14.9% 376,000
HOOKED UP
Homes with a computer 14.8% 2,285,000
Homes with 2+ computers 14.1% 913,000 5
5}

Have a home office 15% 385,000 2 P o

S§ S °E’ = =
Use laptop/notebook at home 13.6% 664,000 E 2 E o Q@ GE’ <

§8 & & 2
Use ink-jet printer at home 15.3% 1,396,000

286,000 237,000 188,000 218,000

Own cellphone/pcs 14.7% 1,992,000 14.6% 12.1% 9.6% 11.1%
coverage coverage coverage coverage

:anugahs?sgc;/epac:gket-&zed MP3 player 16.5% 733,000 $84 cpm $85cpm $168 cpm
Internet access at home 14.7% 1,866,000
Visited travel websites in past month 16.4% 605,000 REACH & FREQUENCY
Made online purchases in past year 16.1% 1,051,000
()
Participate in photography 18% 783,000 SR‘:;\SCI:O
READY FOR THEIR CLOSE-UP
0 CLOSEU 41.9%
Purchased digital camera past year 15.2% 856,000 REACH
3 Canadian
Own digital camera (1 year) 15.5% 1,722,000 Geographic
4 Canadian House 3 Canadian House
Own single-use camera (1 year) 13.5% 115,000 & Home & Home
4 Maclean’s 3 Maclean’s
Purchased single-use camera past year 15.9% 89,000 4 Style at Home 3 Style at Home
LOTS OF TOYS 12 Insertions 12 Insertions
Purchased DVD player in past 2 years 13.1% 481,000 Total Cost $288,052 Total Cost $265,362
Own home theatre system 15.6% 779,000 Gross Impressions Gross Impressions
(000’s) 2,572 (000’s) 2,787
Own HDTV 12.9% 504,000 CPM Gross CPM Gross
Impressions $111.99 Impressions  $95.23

Purchased home stereo in past 2 years 15.6% 1,124,000
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ONE OF CANADA’S
BEST-READ

MAGAZINES

Canadian Geographic is one of the
country’s most well established,
authoritative magazines. Having long
been an important voice for Canada,
it’s also a popular one, read by one in
every eight Canadians.

With an editorial mandate
to explore and celebrate Canada’s
natural and human wonders —
a point of view that is exclusive
to Canadian Geographic — the
magazine is unapologetically
dedicated to this country.

Each issue features news-breaking
information on science, the
environment and technology, maps,
stunning photography and
award-winning writing.

Published quarterly, Canadian
Geographic Travel features experiential
travel stories from Canada and around

the globe.

Canadian Geographic

MAKING CANADA
BETTER KNOWN TO
CANADIANS AND
THE WORLD
FOR 80 YEARS

Total Paid Circulation
Total Audiencef

Readers per Copy (Average)

Editorial Interest Score (Average)
Average Time Spent Reading (Minutes)

Reading Occasions per Issue (Average)

Audience Male/Female Split
Average Age

Average Household Income
MOPEs

Broad White Collar

Adults 25-54

Men 25-54

Women 25-54

Adults 18-34/HHI $75,000
Men 18-34

Women 18-34

Adults 18-34/HHI $60,000

T pMB 2009, English Adults 12+
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TOP-LINE DATA
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201,660
3,768,000

17.8

7.4

46.9

2.2

54/46 (1,660,000/1,398,000)
45

$78,300

651,000

1,048,000

1,724,000

932,000

792,000

443,000

541,000

423,000

545,000




